MBA (Five Years) Integrated Course

Ordinances

Duration of Course

1. The University shall undertake the instruction for Master's Degree in Business Administration. The duration of the Course shall be divided into five academic years. Each year shall be divided into two semesters. The degree of BBA shall be awarded to all the students, who shall pass the first three years of the course. 

2. There shall be a University examination at the end of each semester. The examination for the first, third, fifth, seventh and ninth semesters shall ordinarily be held in the month of November/December and for the second, fourth, sixth, eighth and Tenth semesters in the month of April/May, or on such dates as may be fixed by the University. 

Eligibility 

           3 
(i) 
The admission to MBA(IC) 1st Semester shall be open to any person who has obtained 50% marks in aggregate in plus two examination (Senior Secondary System) in any group from the Punjab School Education Board/C.B.S.E/I.C.S.E or any other examination recognized as equivalent there to by the Punjabi University, Patiala.

(ii) The admission shall be made on merit composite of 50 per cent marks in Matriculation and 50 per cent marks in plus two.
4.
The first semester examination shall be open to a regular student who:-

i) has been on the rolls of the University Department during the first semester; 

ii) has attended not less than 75% of the lectures, seminars and case discussions etc. and 

iii) bears a good moral character.

5. 
The second, third, fourth, fifth, sixth, seventh, eighth, ninth and tenth semester examinations shall be open to a regular student who:-

i) has been on the rolls of the University Department during the second, third, fourth, fifth, sixth, seventh, eighth, ninth and tenth semester as the case may be;
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ii) has attended not less than 75% of the lectures, seminars and case discussions etc.

iii) has passed the first or second, or third, or fourth, or fifth, or sixth, or seventh, or eighth, or ninth semester examination respectively or is covered under re-appear ordinances.

iv) The candidate who passed Part-I (1st and 2nd semesters), Part-II (3rd and 4th Semesters), Part III (5th and 6th Semesters), Part-IV (7th and 8th Semesters) and Part – V (9th and 10th Semesters) must take the Part-II, Part-III, Part-IV and Part-V respectively within three years of his/her passing the lower part.

Fees 

             6. 
According to the schedule every candidate shall pay such fees as prescribed by the University from time to time

Scheme of Instruction – Examination – Qualifying 

7.  
Every candidate shall be examined in the subject according to the latest syllabi and course outlines prescribed for them.

8. 
The medium of instruction shall be English.

9. 
40 per cent marks in each paper shall be assigned to internal assessment. Internal assessment will be based on the criteria prescribed by the University.

10. 
Viva-voce shall be conducted by a committee consisting of the head of the department, one external and one internal examiner. In case of dispute, the average of the awards of the all shall be final.

11. 
The minimum marks to pass the examination in each semester shall be 40% in each paper.

12. 
The internal assessment awards of a candidate who fails in the examination shall be carried forward to the next examination.

Promotion 

13  
(i) 
A candidate shall be promoted to the next higher semester provided that he secures at least 40% marks in the aggregate of all the courses taken together for that semester even if he fails in one or more courses.

Cont. Page - 3

-- 3 --

(ii) 
Reappear examinations for an odd semester shall be conducted along with the next odd semester and for an even semester along with the next even semester.

(iii) 
An extra chance shall be given to a reappear candidate of 5th semester and 9th semester along with the 6th/10th semester examination provided the candidate has passed all the courses unto 4th / 8th semester.

(iv) 
A supplementary end semester examination shall be conducted only for 6th/10th semester provided the candidate has passed all the courses upto 5th/ 9th semester.

(v) 
Award of grace marks for these under graduate examination shall be applicable as per University ordinances.

14. 
A failed candidate will be allowed to appear in the examination as a private candidate as per University Ordinances and shall have to complete MBA degree within seven years from the date of admission of the MBA five year integrated course. 

15.
A candidate who does not clear all the papers in first attempt of BBA examination in three years and MBA examination in five years shall not be eligible for a prize or medal in that course.

16. 
Question papers will be set by the external examiners.

Result-Division-Degree

17. 
As far as possible, after the termination of the examination the Registrar shall publish the result of the candidates.

18. 
The successful candidates shall be classified on the basis of the aggregate marks into following divisions:-

a) 
Those who obtain 70% or more of the total aggregate marks. 


First Division with distinction 

b) 
Those who obtain 60% or more but less than 70% of the total                                         aggregate marks.




First Division

c) 
Those who obtain 50% or more but less than 60% of the total aggregate marks. 
 


Second Division
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d) 
Those who obtain 45% of more but less than 50% of the total aggregate marks.
 


Third Division

19. 
Every candidate shall be issued a Detailed-Marks-Card indicating his result & detail of marks semester wise in the subject offered. The total marks for each of the lower examination shall be shown in the Detail Marks Card for succeeding examinations. The marks secured by the candidate in internal assessment and external examination will be shown separately. 

20. 
Each successful candidate shall receive BBA and MBA degrees stating the division obtained by him. 

Improvement 

21. 
That the candidates who have successfully completed the degree but secured less than 60% marks will be allowed two chances to appear again for the purpose of improving his/her performance within four years from passing the examination in the first instance. For this purpose, he/she may appear in any number of papers (but not exceeding four) in different semesters. Every candidate shall appear in accordance with the syllabi prescribed for that examination.

SCHEME OF MBA (FIVE YEARS) INTEGRATED COURSE


For all the Courses the basic minimum input shall be 40 to 45 hours. For theory Courses, the teacher shall allocate one third of the total number of hours for the exposure building of the students through case studies, presentations, minor projects etc., which should be related to the course of study. 

MF FIRST YEAR

FIRST SEMESTER








Marks

MF-101
COMMUNICATION SKILLS IN PUNJABI/
PUNJAB HISTORY & CULTURE 




100

MF-102
BUSINESS ECONOMICS-I





100

MF-103
BUSINESS MATHEMATICS-I




100

MF-104
BUSINESS ORGANISATION & 

MANAGEMENT PRINCIPLES-I


100

MF-105
WORKSHOP ON COMPUTER APPLICATIONS


  50

MF-106
SEMINAR 







  50

SECOND SEMESTER







Marks

MF-201
COMMUNICATION SKILLS IN ENGLISH 


100

MF-202
BUSINESS ECONOMICS-II 




100

MF-203
BUSINESS STATISTICS 





100

MF-204
BUSINESS ORGANISATION & 

MANAGEMENT PRINCIPLES-II 


100

MF-205
WORKSHOP ON INTERNET & E-COMMERCE 


  50

MF-206
SEMINAR 







  50

MF-207
VIVA-VOCE 







100

MF SECOND YEAR 

THIRD SEMESTER 







Marks
MF-301
PRINCIPLES OF HUMAN RESOURCE MANAGEMENT 
100

MF-302
BUSINESS ACCOUNTING 





100

MF-303
PRINCIPLES OF MARKETING MANAGEMENT 

100

MF-304
BUSINESS LAWS 






100

MF-305
WORKSHOP ON CONTEMPORARY BUSINESS ISSUES 
  50

MF-306
SEMINAR ON KNOWLEDGE MANAGEMENT 


  50

FOURTH SEMESTER 







Marks
MF-401
FINANCIAL MANAGEMENT




100

MF-402
WORKSHOP ON CREATIVITY & INNOVATION 

  50

MF-403
SEMINAR ON ENTREPRENEURSHIP 



  50

MF-404
VIVA-VOCE 







100

CHOOSE ANY THREE SUBJECTS FROM NOT MORE THAN TWO FUNCTIONAL AREAS:

MF-405
RETAILING MANAGEMENT




100

MF-406
ADVERTISEMENT & SALES MANAGEMENT 


100

MF-407
MARKETING OF SERVICES 




100

HUMAN RESOURCE MANAGEMENT

MF-408
CAREER PLANNING AND MANAGEMENT 


100

MF-409
TRAINING AND DEVELOPMENT 



100

MF-410
MANAGEMENT OF CHANGE 




100

FINANCE 

MF-411
COST & MANAGEMENT ACCOUNTING 


100

MF-412
FINANCIAL INSTRUMENTS & SERVICES 


100

MF-413
INCOME TAX LAW & PRACTICE 



100

INFORMATION TECHNOLOGY 

MF-414
SYSTEM ANALYSIS AND DESIGN 



100

MF-415
DECISION SUPPORT SYSTEMS 




100

MF-416
COMPUTER GRAPHICS 





100

EVENT MANAGEMENT 

MF-417
EVENT PLANNING & MANAGEMENT 



100

MF-418
FINANCIAL MANAGEMENT OF EVENTS 


100

MF-419
EVENT CREATIVITY AND INNOVATION 


100

MEDIA MANAGEMEN 

MF-420
PRINCIPLES OF MASS COMMUNICATIONS 


100

MF-421
PUBLIC RELATIONS MANAGEMENT 



100

MF-422
MEDIA PLANNING 






100

SUMMER INTERNSHIP: INDUSTRIAL TRAINING OF 4 TO 6 WEEKS 

MF THIRD YEAR

FIFTH SEMESTER








Marks
MF-501
BUSINESS RESEARCH METHODS 



100

MF-502
WORKSHOP ON TIME AND WORKLOAD MANAGEMENT 
  50

MF-503
SEMINAR ON SUMMER INTERNSHIP 



  50

CHOOSE ANY THREE SUBJECTS FROM NOT MORE THAN TWO FUNCTIONAL AREAS 

MARKETING MANAGEMENT 

MF-504
EXPORT MARKETING 





100

MF-505
RURAL MARKETING 





100

MF-506
BRAND AND PRODUCT MANAGEMENT 


100

HUMAN RESOURCE MANAGEMENT 

MF-507
INTERPERSONAL SKILLS IN MANAGEMENT 


100

MF-508
MANAGEMENT OF INDUSTRIAL RELATIONS 

100

MF-509
PSYCHOLOGICAL TESTING 




100

FINANCE 

MF-510
STOCK MARKET OPERATIONS 




100

MF-511
INSURANCE MANAGEMENT 




100

MF-512
INVESTMENT MANAGEMENT 




100

INFORMATION TECHNOLOGY 



MF-513
DATABASE MANAGEMET SYSTEMS 



100

MF-514
WEB DESIGNING 






100

MF-515
TELECOMMUNICATIONS FOR BUSINESS 


100

EVENT MANAGEMENT 

MF-516
EVENT DESIGN AND SPONSORSHIP 



100

MF-517
EVENT OPERATIONS AND LOGISTICS 



100

MF-518
EVENT PROPOSAL AND MARKETING 



100

MEDIA MANAGEMENT 


MF-519
CORPORATE COMMUNICATION 



100

MF-520
NEW MEDIA TECHNOLOGY 




100

MF-521
DEVELOPMENT COMMUNICATION 



100

SIXTH SEMESTER 

MF-601
INDUSTRIAL TRAINING PROJECT 



100

MF-602
PROJECT REPORT 






200

MF-603
SEMINAR ON THE PROJECT REPORT 



100

MF-604
VIVA-VOCE 







100

MF FOURTH YEAR  

SEVENTH SEMESTER 







Marks
MF-701
MANAGEMENT PRACTICES & ORGANIZATIONAL BEHAVIOUR 100

MF-702
ACCOUNTING FOR MANAGEMENT 



100

MF-703
BUSINESS ENVIRONMENT 




100

MF-704
MANAGERIAL ECONOMICS 




100

MF-705
MANAGEMENT SCIENCE 





100

MF-706.
a) SOFTWARE LAB (MS OFFICE & HTML)
  

  50


b) WORKSHOP ON EXECUTIVE COMMUNICATIONS
  50

MF-707
SEMINAR ON ENVIRONMENTAL MANAGEMENT 

100

BB108
MF-708
VIVA VOCE 







100
EIGHTH SEMESTER 







Marks

MF-801
MANAGEMENT INFORMATION SYSTEMS & DECISION 
100



SUPPORT SYSTEMS 

MF-802
BUSINESS STATISTICS & RESEARCH METHODOLOGY 
100

MF-803
FINANCIAL MANAGEMENT 




100

MF-804
MANAGEMENT OF HUMAN RESOURCES 


100

MF-805
MARKETING MANAGEMENT 




100

MF-806
OPERATIONS MANAGEMENT 




100

MF-807
SEMINAR ON INTERNATIONAL BUSINESS 


100

ENVIRONMENT & MANAGEMENT 

MF-808
VIVA-VOCE 







100

MF FIFTH YEAR

NINTH SEMESTER 







Marks
MF-901
PROJECT MANAGEMENT 





100

MF-902
SOFTWARE LAB (Internet & E-Commerce)


100

(The above would be compulsory papers)

In addition a student would be required to opt for any two from the following functional areas:










400

Marketing Management 

MF-903
ADVERTISING & SALES MANAGEMET  

MF-904
MARKETING RESEARCH  

Human Resources Management 

MF-905
MANAGEMENT OF INDUSTRIAL RELATIONS   

MF-906
HUMAN RESOURCE PLANNING & DEVELOPMENT  

Financial Management 

MF-907
MANAGEMENT OF FINANCIAL INSTITUTIONS   

MF-908
FINANCIAL SERVICES & MARKETS 

Operations Management/Materials Management 

MF-909
PRODUCTION PLANNING & CONTROL  

MF-910
INVENTORY MANAGEMENT  

Information Technology 

MF-911
DATABASE MANAGEMENT  

MF-912
TELECOMMUNICATIONS FOR BUSINESS 

International Business 

MF-913
FOREIGN EXCHANGE MANAGEMENT 

MF-914
INTERNATIONAL MARKETING  

MF-915
a) SUMMER TRAINING REPORT  





b) SEMINAR ON SUMMER TRAINING  

MF-916
VIVA VOCE  

TENTH SEMESTER 







Marks
MF-1001
STRATEGIC MANAGEMENT 




100

MF-1002
ORGANISATIONAL DEVELOPMENT & CHANGE 

100

MF-1003
PROJECT REPORT IN MAJOR AREAS OF SPECIALISATIONS 
100

MF-1004
SEMINAR ON BUSINESS ETHICS & VALUES 


100

MF-1005
VIVA ON PROJECT REPORT 




100

Three electives of 100 marks each from any one of the following:


300

MARKETING MANAGEMENT 

MF-1006
CONSUMER BEHAVIOUR 

MF-1007
EXPORT MARKETING 


MF-1008
MARKETING OF SERVICES

MF-1009
MANAGEMENT OF LOGISTICS

MF-1010
RURAL MARKETING 

INFORMATION TECHNOLOGY 

MF-1011
STRATEGIC INFORMATION SYSTEMS

MF-1012
SYSTEM ANALYSIS & DESIGN 

MF-1013
SOFTWARE ENGINEERING 

MF-1014
BUSINESS PROCESS & RE-ENGINEERING 

MF-1015
ENTERPRISE RESOURCES PLANNING (ERP)

FINANCIAL MANAGEMENT 

MF-1016
SECURITY ANALYSIS & PORTFOLIO MANAGEMENT 


MF-1017
INTERNATIONAL FINANCIAL MANAGEMENT

MF-1018
MANAGEMENT CONTROL SYSTEMS

MF-1019
MANAGEMENT OF WORKING CAPITAL 

MF-1020
CORPORATE TAX PLANNING 

OPERATIONS MANAGEMENT/MATERIAL MANAGEMENT 

MF-1021
PURCHASING MANAGEMENT 

MF-1022
MANAGEMENT OF LOGISTICS 

MF-1023
PLANT DESIGN & LAYOUT 

MF-1024
COMPUTER AIDED DESIGN & MANUFACTURING 

MF-1025
SERVICE OPERATION MANAGEMENT 

HUMAN RESOURCES MANAGEMENT 

MF-1026
COMPENSATION MANAGEMENT 

MF-1027
LABOUR LAWS 

MF-1028
INDUSTRIAL PSYCHOLOGY 

MF-1029
CROSS CULTURAL & GLOBAL MANAGEMENT 

MF-1030
MANAGEMENT TRAINING & DEVELOPMENT 

INTERNATIONAL BUSINESS 

MF-1031
REGIONAL BLOCKS

MF-1032
INTERNATIONAL ECONOMIC ORGANISATIONS

MF-1033
EXPORT-IMPORT PROCEDURES, DOCUMENTATION & LOGISTICS

MF-1034
GLOBAL HUMAN RESOURCES MANAGEMENT 

MF-1035
FOREIGN LANGUAGE FOR BUSINESS 
